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ADOPT-A-WATERWAY™ PROGRAM

FEASIBILITY STUDY ON PRIVATE PARTNERSHIP OPPORTUNITIES
MOTION OF NOVEMBER 12, 2003, SYNOPSIS 14

INTERIM REPORT

On November 12, 2003, your Board instructed the Director of Public Works, with input
from County Counsel and the Chief Administrative Officer, to conduct a study to
evaluate the feasibility of adopting a partnership and sponsorship program with
corporate and local businesses to provide financial assistance for the cleanup of the
County’s waterways, such as the Adopt-A-Waterway™ (AAW) Program, and report
back to the Board within 60 days with recommendations. Attached is our preliminary
feasibility study.

The AAW Program is similar in concept to the Caltrans’ Adopt-A-Highway Program.
The AAW Program provides funding to local governments through corporate and local
business sponsorship to support the implementation of stormwater pollution reduction
activities. In return for the monetary donation, local governments allow installation of
AAW Program signs on street light posts in high-traffic areas with a positive
environmental message and the sponsors’ business logo to recognize their contribution.

The AAW Program is administered by a national organization known as Environmental
Communication.  Environmental Communication obtains sponsors and designs,
fabricates, installs, and maintains AAW Program signs. The County of Los Angeles will
incur no costs to implement the AAW Program. As compensation for administering the
program, Environmental Communication retains 50 percent of the net funds donated by
sponsors.
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Based on the estimate provided by Environmental Communication, the AAW Program
could potentially generate a total of $180,000 annually from the County’s share of the
sponsorship fees as listed below:

Supervisorial District 1 —$ 41,000
Supervisorial District 2 - $ 25,000
Supervisorial District 3 —$ 18,000
Supervisorial District 4 — $ 56,000
Supervisorial District 5 —$ 40,000

Total: $180,000

The revenue generated from the AAW Program for each Supervisorial District will be
pooled and earmarked to fund water quality enhancement activities, including
watershed education, compliance with the National Pollutant Discharge Elimination
System (NPDES) Permit and development of Total Maximum Daily Loads (TMDLs)
throughout the County.

Our feasibility study concluded that the AAW Program presents the opportunity to
expand educational outreach efforts on the environment and, at the same time, help
fund water pollution reduction measures needed to ensure compliance with NPDES and
TMDL requirements for municipal stormwater and urban discharges. Public Works has
consulted County Counsel and the Chief Administrative Office. County Counsel finds
that a partnership and sponsorship program with corporate and local businesses, such
as the AAW Program administered by Environmental Communication, is a legally
feasible means to promote community awareness and to raise funds to support water
pollution reduction efforts. However, two pending issues as identified below warrant
further consideration and investigation prior to our recommendation back to the Board:

1. Acquire Southern California Edison Company’s (SCE’s) approval for
Environmental Communication to install signs proposed by the AAW Program
onto SCE-owned light posts. Currently, there is an existing license agreement
between SCE and the County for the County to install attachments onto
SCE-owned light posts. SCE is in the process of determining whether the AAW
Program signs are consistent with those identified in the license agreement.

2. Negotiate with Environmental Communication to determine the duration and
conditions of the agreement and to ensure that the County maintains complete
control of all aspects, including signage, placement, and sponsorships of the
AAW Program and can terminate the agreement at any time.
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We will return to the Board in 30 days with our recommendation to implement the
AAW Program.

If you have questions on the specific impacts the AAW Program may have on your
District, please contact me or your staff may contact Rod Kubomoto of our Watershed
Management Division at (626) 458-4300.

KYL:kk/ro

P:\wmpub\Research Legislation and Funding\Karen\AWWBoardMotion.doc

Attach.

cc: Chief Administrative Office (David E. Janssen, Lari Sheehan)
County Counsel (Lloyd W. Pellman, Tracy Swann)
Executive Office



Adopt-A-Waterway ™ Feasibility Study

Background

The Federal Clean Water Act established requirements for stormwater discharges
through the issuance of National Pollutant Discharge Elimination System (NPDES)
Permit and the development of Total Maximum Daily Loads (TMDLs). TMDLs set the
maximum numerical discharge limits of specific pollutants into water bodies by
municipalities from the storm drain system. In California, these permits are issued
through the State Water Resources Control Board and the nine Regional Water Quality
Control Boards. Public Works is responsible for administering the compliance of
NPDES Permit requirements, overseeing the NPDES Permit compliance efforts of the
other departments, and satisfying TMDL regulations in the County of Los Angeles.

In the County, Trash TMDLs for the Los Angeles River and Ballona Creek were adopted
on August 1, 2003, and TMDLs for dry- and wet-weather bacteria in Santa Monica Bay
were adopted on July 15, 2003, by the State and the United States Environmental
Protection Agency (USEPA). A total of 67 TMDLs must be adopted over a period of
13 years starting from 1999 per the implementation schedule that resulted from the
Federal consent decree between environmental advocacy groups and the USEPA.

The Los Angeles River and Ballona Creek Trash TMDLs require that the discharge of
trash to these water bodies be reduced to zero in 13 years. The implementation cost for
complying with these TMDLs for the unincorporated area is estimated to be $4.3 million
per year and the total cost to the County and the cities to be $64 million per year for
9years. This estimate is based on achieving a 90 percent reduction in trash. To
achieve the permit mandate of zero, the Regional Water Quality Control Board
estimates the cost to be as high as $1.7 billion over 10 years ($170 million per year:
three times the cost of a 90 percent reduction). Even though the Los Angeles River
Zero Trash TMDL was overturned recently, we will continue to pursue projects to
reduce pollution in our waterways. Accordingly, the estimated cost for compliance with
the dry-weather bacteria TMDL is $16 million over a period of 3 years. The estimated
cost for compliance with the wet-weather bacteria TMDL is $1.6 billion over a period of
18 years.

To address the ongoing challenges to fund existing and future NPDES and TMDL
compliance measures, the County is actively pursuing opportunities to generate
supplemental revenue. The Adopt-A-Waterway™ (AAW) Program partners businesses
with local governments to raise revenue to fund activities directed toward compliance
with water quality requirements for municipal stormwater and urban runoff discharges
(see the attached brochure). Much like Caltrans’ Adopt-A-Highway Program, the
AAW Program raises funds through corporate and local business sponsorship and
publicizes sponsors with signs bearing a sponsor’s business logo and a positive
environmental message placed along major streets (see the attached brochure for a
photograph displaying a typical sign).



The AAW Program is administered by a national organization known as Environmental
Communication.  Environmental Communication obtains sponsors and designs,
fabricates, installs, and maintains AAW signs. As compensation for administering the
program, Environmental Communication retains 50 percent of the net funds donated by
sSponsors.

Benefit

This program offers opportunities for the County to raise revenue for funding various
mandated clean water activities in the unincorporated areas of the County. In light of
the County’s budget constraints, funds generated from the AAW Program can be used
for:

Cleaning and sweeping services and litter control
Structural Best Management Practices

NPDES and TMDLs related program costs
Educational materials to satisfy NPDES requirements
Environmental protection

Based on a preliminary estimate submitted by Environmental Communication,
installation of a typical sign can generate between $150 and $250 each month to fund
water pollution reduction activities performed by Public Works.  Environmental
Communication estimated the AAW Program could generate the following from each
Supervisorial District on an annual basis:

Supervisorial District 1 —$ 41,000
Supervisorial District 2 - $ 25,000
Supervisorial District 3 —$ 18,000
Supervisorial District 4 — $ 56,000
Supervisorial District 5 —$ 40,000

Total: $180,000

This estimate was generated based on preliminary information gathered on the
availability of sign locations within the unincorporated areas of the County (see attached
estimate dated December 22, 2003, and the Proposed Signage Locations Map).
Proposed sign locations will be field checked to verify availability by Environmental
Communication and must be approved by Public Works prior to installation.

Sign Placement

AAW Program signs will be placed on Southern California Edison (SCE) and
County-owned steel and concrete street light posts along major streets throughout the
unincorporated areas of the County. Based on our preliminary assessment, over
95 percent of street light posts located in unincorporated County areas are owned by
SCE. Installation of AAW Program signs on these SCE-owned light posts will be
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contingent upon SCE’s approval. Currently, there is an existing license agreement
between SCE and the County that allows the County to install attachments onto SCE
street lights (see attached license agreement). Verification with SCE to ensure the
signs proposed by the AAW Program, which generate revenue, are consistent with
those identified as attachments in the existing agreement remains to be done.

Legal Considerations

The State Government Code (Sections 26109, see attached copy), and the County of
Los Angeles Code (Title 2 Administration, Chapter 2.132, see attached copy) grant
authority to the Board of Supervisors for the following commercial uses of County
property to “donate facilities or informational brochures, messages, or broadcasts,
which publicize acknowledgment of a sponsor’s financial assistance.”

Pursuant to State law and County Code, the Board of Supervisors may authorize
Public Works to enter into an agreement with Environmental Communication for
placement of AAW Program signs displaying positive environmental messages and
sponsors’ business logos in recognition of their monetary donation.

Based on preliminary assessment from County Counsel, placement of AAW Program
signs on existing private and County light posts within the unincorporated County areas
is categorically exempt from the California Environmental Quality Act pursuant to
Title 14, Section 15301 of the California Code of Regulations.

Section 15301 defines a Class 1 exemption as follows:

“Class 1 consists of the operation, repair, maintenance, permitting, leasing,
licensing, or minor alteration of existing public or private structures, facilities,
mechanical equipment, or topographical features, involving negligible or no
expansion of use beyond that existing at the time of the lead agency's
determination.”

Placement of environmentally friendly signs and banners on existing light posts owned
by the County and SCE falls within the Class 1 exemption. There is negligible
expansion of the existing use of the light posts.

The First Amendment or other legal challenges to the establishment of the
AAW Program is not foreseeable. There is a minimal likelihood of a First Amendment
challenge resulting from denying a potential sponsor the ability to participate in the
AAW Program.

Similar Programs and Vendor Information

Communities and local governments throughout the nation are becoming increasingly
active in the cleanup efforts of the environment. Programs, as identified below, are
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examples of partnership and community-based efforts that target environmental
education and preservation:

. Adopt-A-Creek — Established by the Santa Clara Valley Water District to
encourage residents to take an active role in helping preserve the health
and beauty of local creeks.

. The Adopt-A-Stream Foundation — Created in 1981 to increase public
sensitivity to awareness of the importance of creeks, streams, and rivers
along with the fish that inhabit Snohomish County, Washington.

. Adopt-A-Watershed — An international program that works to inspire
students from kindergarten through twelfth grade with a sense of place in
nature and their community and an awareness and lifelong quest for
knowledge about the environment.

Locally, the AAW Program exhibits a similar concept of promoting community
involvement and increasing public awareness of the environment. The AAW Program
adds a unique approach in its services by also offering local governments the
opportunity to raise funds for water quality enhancement activities through corporate
and local business sponsorships. The AAW Program is well established and is already
in place with positive experiences in a number of municipalities as listed below:

City of Burbank

City of Malibu

City of Inglewood

City of Hawthorne

City of Redondo Beach
City of Hermosa Beach
City of Long Beach

City of Huntington Beach
County of Sacramento
City of Miami, Florida

Environmental Communication is also in the process of establishing contracts with the
following agencies in California and other parts of the nation to implement the
AAW Program:

City of Los Angeles

City of Fort Lauderdale, Florida
County of Broward, Florida
County of Miami-Dale, Florida
County of Nassau, New York
County of Westchester, New York



Due to the presence of AAW Program signage in coastal and inland cities within the
County of Los Angeles, such as the Cities of Malibu, Long Beach, Redondo Beach, and
Inglewood, uniform signage would foster environmental awareness and indicate that the
various local governments are unified in their efforts to promote clean waterways.

More importantly, preliminary assessment of the available programs show that the
AAW Program is the only program geared to raising revenue for local governments for
watershed improvements.

Fund Allocation

To ensure revenue received from the AAW Program is used for its intended purpose,
funds generated will be deposited to the Road Fund administered by Public Works to
support water pollution reduction activities throughout unincorporated County areas.

Implementation Issues

In order to ensure the placement and design of the proposed signs are appropriate and
acceptable, the agreement with Environmental Communication will contain language
requiring the County’s approval of sponsors and all messages/materials associated with
sign placement locations and design. We will negotiate the duration and conditions of
the agreement with Environmental Communication to ensure that the County maintains
complete control of all aspects of the AAW Program and the right to terminate the
agreement at any time.
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MINUTES OF THE BOARD OF SUPERVISORS
COUNTY OF LOS ANGELES, STATE OF CALIFORNIA

Violet Varona-Lukens, Executive Officer
Clerk of the Board of Supervisors

383 Kenneth Hahn Hall of Administration
Los Angeles, California 90012

/) Director of Public Works

At its meeting held November 12, 2003, the Board took the following action:

14
— Supervisor Knabe made the foliowing statement:

“The County of Los Angeles is facing numerous challenges in its
efforts to comply with the water quality requirements established for
municipal storm water and urban runoff discharges. One of the major
road blocks in our compliance efforts is the high cost of implementing
measures to reduce pollution. An innovative approach is to promote
partnership and sponsorship with corporate and local businesses in the
cleanup solution of our waterways. The objective of this effort is to
increase public awareness of the environment while generating revenues
for pollution control and prevention.

“A good example is the Adopt-A-Waterway™ Program that is in place
in some local cities, such as Malibu and Long Beach. Adopt-A Waterwaym
is a national organization that forms alliances between the public and private
sectors to raise money that helps local governments fund pollution reduction
activities. In return for the funds, local governments place Adopt-A-Waterway
signs and banners in high traffic areas with a positive environmental message
and the sponsor’s logo and business information.

“The Adopt-A-Waterway™ program presents an opportunity to expand
our community educational outreach efforts on the environment and to
generate supplemental revenue.”

Therefore, on motion of Supervisor Knabe, seconded by Supervisor Antonovich,
unanimously carried (Supervisor Molina being absent), the Director of Public Works was
instructed, with input from County Counsel and the Chief Administrative Officer, to:

(Continued on Page 2)
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14 (Continued)

1. Conduct a study to evaluate the feasibility of adopting a partnership
and sponsorship program with corporate and local businesses in a
cleanup solution of the County's waterways, such as the

Adopt-A-Waterway™ Program similar to the program that is in place in
the Cities of Malibu and Long Beach; and

2. Report back to the Board within 60 days with recommendations.

9111403-14

Copies distributed:
Each Supervisor
Chief Administrative Officer
County Counsel




Los Angeles County Proposed Signage Locations

Preliminary General Sign Locations

Supervisor District 1
Azusa Ave btwn Valley Blvd and Amar Rd
Sunset Ave biwn Valley Blvd and Cameron Ave
Valley Blvd btwn Puente Ave and 605 Fwy
Workman Mill Rd near 60 Fwy
Hacienda Blvd near Amar Rd
San Gabriel Blvd near Paramount Bivd
Fullerton Rd near 60 Fwy
Olympic Blvd near 5 Fwy
City Terrance Dr near 10 Fwy
Slauson Ave near 605 Fwy
Washington Blvd near 605 Fwy
Supervisor District 1 Subtotals

Supervisor District 2
Sepulveda near 110 Fwy
La Cienega near Slauson
La Brea Ave near Slauson
Carson St near 110 Fwy
Centinela Ave near N Jefferson
Supervisor District 2 Subtotals

Supervisor District 3
Pacific Coast Hwy near Topanga Cyn Rd
Malibu Canyon Rd near Pacific Coast Hwy
Agoura Rd near Liberty Canyon Rd and 101 Fwy
Sepulveda Blvd near Wilshire Blvd
Supervisor District 3 Subtotals

Supervisor District 4
Lincoln Blvd btwn Culver Blvd and Washington Blvd
Washington Blvd btwn Lincoln Blvd and Pacific Ave
Crenshaw Blvd near Palos Verdes Dr North
Hacienda Blvd near 60 Fwy
Hacienda Blvd near East Gale Ave
Hacienda Blvd near Colima Rd
Azusa Ave near 60 Fwy offramp
Azusa Ave near Colima Rd
Fullerton Rd near 60 Fwy

Large Vertical Signs (48" x33")

# of Units
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Proposed

$ Mo per Unit Total $ per Year

$150.00
$150.00
$150.00
$150.00
$150.00
$150.00
$150.00
$150.00
$150.00
$150.00
$150.00

$150.00
$150.00
$150.00
$150.00
$150.00

$150.00
$150.00
$150.00
$150.00

$150.00
$150.00
$150.00
$150.00
$150.00
$150.00
$150.00
$150.00
$150.00

$7,200.00
$3,600.00
$3,600.00
$3,600.00
$3,600.00
$3,600.00
$1,800.00
$3,600.00
$3,600.00
$3,600.00
$3,600.00
$41,400.00

$3,600.00
$7,200.00
$7,200.00
$3,600.00
$3,600.00
$25,200.00

$7,200.00
$3,600.00
$3,600.00
$3,600.00
$18,000.00

$7.,200.00
$7,200.00
$3,600.00
$3,600.00
$1,800.00
$3,600.00
$1,800.00
$1,800.00
$1,800.00




Fuilerton Rd near Colima Rd 1
Fullerton Rd near Pathfinder Rd 1
Nogales St near 60 Fwy 1
Nogales St near Colima Rd 1
Brea Canyon Cutoff near Pathfinder Rd 2
Fairway Dr near Colima Rd 1
Colima Rd near Fairway Dr 1
Colima Rd near Fullerton Rd 2
Colima Rd near Azusa Ave 1
Colima Rd near Halliburton Rd 1
Colima Rd near Hacienda Blvd 1

Supervisor District 4 Subtotals 31

Supervisor District 5

Foothill Blvd near La Cresenta and 210 Fwy 2
Sierra Madre Blvd btwn California and Colorado Blvd 2
California near Rosemead Blvd and Huntington Dr 2
Santa Anita Blvd near Live Oak 2
Santa Anita Blvd near Peck Rd 2
Grand Ave near Cypress St 2
The Old Rd btwn Magic Min Pkwy and Valencia Blvd 4
The Old Rd near Lake Hughes and |-5 2
Princessa Rd near Antelope Valley Fwy 2
Soledad Cyn Rd near Antelope Valley Fwy 2

Supervisor District 5 Subtotals 22

Total Number of Signs 100

Total Yearly Contributions Plan

*Total yearly contributions that the County of Los Angeles will receive based on 50% corporate sponsorship revenues received by AAW.

$150.00
$150.00
$150.00
$150.00
$150.00
$150.00
$150.00
$150.00
$150.00
$150.00
$150.00

$150.00
$150.00
$150.00
$150.00
$150.00
$150.00
$150.00
$150.00
$150.00
$150.00

$1,800.00
$1,800.00
$1,800.00
$1,800.00
$3.600.00
$1,800.00
$1,800.00
$3,600.00
$1,800.00
$1,800.00
$1,800.00
$55,800.00

$3,600.00
$3.,600.00
$3,600.00
$3,600.00
$3,600.00
$3,600.00
$7,200.00
$3,600.00
$3,600.00
$3,600.00
$39,600.00

$180,000.00

$180,000.00
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3 ‘mlrs Ammw made And entéred inta thig ‘7'5L day or

‘ ¢+ 1593,, by ‘and. betwveen Southern California Edlson
5 Ccnpany,AQ corporatiaen, htreinafter Called "Company” and the cOunty

q °f Los Antyeles, a polxtical subdivision of the State of California,
7 heteina!tar called “Countyr,

8 "ﬂﬁﬁﬁﬁ@, County has jurxsdxcticn ‘of cartain highways and hag
9 tha right to regulate the use of uuqh highways; and

10 WE!I!!B Ccmpany has installed Company owned ornamental
11 marbelite ‘and stael atreat light ‘#tandards witn overhead or

12 undergraund wiring at various locations w.thin uid County at

1} raquest of County;

14§ and

15 mnua, County desires a licange to place banner

16 attachmants Anerican flag uttaahmonts r and non~e¢lactrified traffic
17 ragulatihq davioes and APpurtenances on said street light

18} standards; and

19 wuznxas, Company is agrneable to allow County to install

20 Company appruvad banner attachments, American rlag attachments and
21 non~a1ectrified traftic ragulating devices ang appurtonances on
22| =aid stract light standards under a license.

23 Now, T!!RBIOn! in consideration of the prewises and the

24 mutual.understandzngs and ohligntions of the parties as harexnafter
25| get forth, Company and COunty hereby agree ua follows:

26 1. cOmpany heraby, subject to the terns and conditionsg

27 prQVide in tnis agraement, licenses and permits County'or its

28 authcrizod agent :or COunty to install, malntain, use, rapaig,

-1-
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street light standards in accordance with the Lollowing: ‘(1)

Banners and American flags to be displayed shall not be larger than
18 square surfaca reet. (2) fThe banners and American flags pa
mounted ®0.as to provide adequate Clearance from traffis ang from

all oleétrical'faoilitioo, and secured to tha street light standard'

to ayoid;di§lodgin§‘by wind. (3) Att&chmant shall be by means of
atainlossjﬁteel ﬂtidps. No héleﬁ shall be punched, drilled or
burned in the arnamental pﬁie.

2, ,"Ekéep£ as otherwisé.héfein ptovi¢ed; the use by County
of such &traeﬁ tight standards as herein contamplated shall be
Githout charge or expense to County.

3. Whenever County desires to place said attachments on
Company owned street light atuﬁdards, County chail file the
necessary'appliaation an& plans with Company for its approval,
County ar ‘itg authoiizud agent shall commenga and complete all
approvadfittachments as promptly as possible. Pailure to complete
the inatallition within the time prescribed by Company ¢n any
applicatiocn automatically ravoxes'thc'right'to place such
attachments and County shall not procaed to make such attachments

wvithout firge Teapplying and receiving permission.

4. No attachments shall be placad until the application for
the sanme shal{ bhave been thus approved. Before commencing any
installation by ‘County forves ét agents of County authori:éd to
ingtall said;attachmantn anda§p§ﬁrt¢n§ncas, County shall notify
rapre:antativo preSent to inspect and approve the installationm.
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5 ‘ ﬁaid attachments and appurtonmaas sball be installed and
muxntainod by County or authorized agent in a safe and workman-
like manner in compliance with all applicable laws, regulations;
ordin&hdoa ahu dacraes of the'luutully canstituteq federal, stato,
county, ar ocity legislatiVe bodies, administrative agencies or
tribunals" ‘pertaining thereto, including'seneral Order No. 95 of tha
Public Utilities Commission 6f the State of Califernia, ana any
supplemmts thereto or revi.sions thereof.

‘ 6. Should CQmpany‘datarm;ne that it is necessary to relocate
or roplaae a street light :tandard on.which an attachment is in
place Ceuhty or agent of County uhull Upen reasonable notice trom
Company ' ptcuuptly relocate, rhplaco or transfcr said attaclment to
a subst.itute straet light stundard a8 regquired.

7. county shall 1ndenn1ty and Hold hamleu Company against
all loss- axpanses, cluima, actiohs, causes of action, damagas,
costs or 1labilities, directly or proxinately resulting tram or
caused by the - installation, oparation, maintenance, and/or removal
of said attachments and appurtanances on said strest light
standards.

8. The failure of Company to enforce any provision of this
agreemant or the waiver theraeof in .any 1nstance shall not be
construed as a general wa£VEr -1 ralinquiohment on its part op any
such provisions, but the same shall nevertheless be and remain in
rull Tforce and effect. -

9. Unleus soonar terminatsd by mutual written agreement,
this agreamcnt shall continuea in effect for a texm of one year from
the data. hartot and from year to year thereafter. This agqreement
nay be teriiinated by either pa‘rty-hsreto by written notice qi‘)en
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not 1esu than sixty (60) days prior to the intended tarminatxon.
In the evunt of such te:mination, County shall remove all or said -
attacnmants and - appurtenanées from Cumpany'n 5traat 11ght
standards. . ’

10. . The prov;sionz horaof shall imure to the benefit of and
bind the& respective succesqor in interest, representatives, or
hssigns 6! the parties hcreté} providad, however, that no
assignment may be made without the prior written consent of the
other party hereto.

IN wmzmnse wnnnzor,' County and Company have aexecuted this
Aqretnant by and through their respective of£x¢ers thareunto

authorized as orf the day and Year tirst herein abovae written.

Y

dOUNTY”“ ' © COMPANY;

BOARD . oF ﬁvrznvrsons
COUNTY D? LGS ANGRLES
Acrrud run AND ON BEHALF

'SOUTHERN CALIFORNIA EDISON

Armxsw:”,;
Titla:

“V g )

0 §
!‘«Ja"=3*n¢wwm--n“,

MDY L L e
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California Government Code
Sections 26109 and 26110

26109. A county board of supervisors may, by ordinance, provide for
and regulate the sale of advertising space on county real or

personal. property, for the sole purpose of raising revenue for the
county. Any such advertising shall comply with the provisions of
Chapter 2 (commencing with Section 5200) of Division 3 of the
Business and Professions Code. Nothing in this section shall be
construed to empower a county to place or maintain an advertising
structure, as defined in Section 5203 of the Business and Professions
Code.

26110. (a) A county board of supervisors may, by ordinance, provide
for the following commercial uses of county property listed in
subdivision (b) provided that: (1) a county of the first class

develops a viable marketing plan, and (2) all other counties comply
with all of the following:

(1) Consults with a qualified licensing agent to develop a viable
marketing plan. The plan shall identify marketing and licensing
opportunities, including, but not limited to, the sale of advertising
space, and the provision of nonexclusive and exclusive designation
promotions. The plan shall outline a method for evaluating both the
revenue potential of proposed contracts, and the future revenue
impact of a proposed contract. The plan shall establish procedures
for comparing the revenue potential of alternative contracts, and for
auditing a licensee's performance. The plan shall detail short-term
and long-term revenue goals.

(2) Adopts by resolution a county marketing plan.

(3) Annually reviews the marketing plan and reviews the
performance of contracts. The board of supervisors shall by
resolution adopt the findings of the annual review.

(b) A county board of supervisors may provide for the following
commercial uses of county property consistent with the county
marketing plan:

(1) The licensing, for a fee or other consideration, of the
private commercial use of a county name, logo, or other intellectual
property, or the depiction of county property.

(2) The donation of facilities or informational brochures,
messages, or broadcasts which publicize acknowledgment of a sponsor's
financial assistance.

(c) Agreements to confer any of the rights enumerated in this
section and acknowledgment of donated moneys, goods, or services may
be made in the manner and under terms and conditions approved by the
supervisors. Any agreement which a county seeks to enter into
pursuant to this section shall be presented at a duly noticed public




hearing of a legislative body, as that term is defined by Sections
54952.2 and 54952.3, in strict compliance with the requirements of
Section 54954.2.

(d) Nothing in this section shall be construed to empower a county
to enter into any commercial arrangement under which the logo of a
county or any of its departments can be reproduced and distributed in
a manner to enable impersonation of a county official or safety
employee.

(e) Nothing in this section is intended to vest in any person the
right to enter into a marketing agreement with a county.
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Los Angeles, California County Code
Title 2, Chapter 2.132

Part 1

2.132.010 Commercial use

The board of supervisors may provide for the following commercial use of county
property, consistent with the county marketing plan including without limitation:

A. The licensing, for a fee or other consideration, of the private commercial use of the
county name, logo, or other intellectual property, or the depiction of county property;

B. The donation of facilities or informational brochures, messages, or broadcasts which
publicize acknowledgment of a sponsor's financial assistance. (Ord. 91-0039 § 2 (part),
1991.)

2.132.020 Requirements for agreements

Agreements to confer any of the rights enumerated in this Part 1 and
acknowledgment of donated moneys, goods, or services may be made in the
manner and under terms and conditions approved by the supervisors. Any
agreement which the county seeks to enter into pursuant to Section 26110 of the
Government Code shall be presented at a duly noticed public hearing in strict
compliance with the requirements of Section 54954.2 of the Government Code.
(Ord. 91-0039 § 2 (part), 1991.)

2.132.030 Restriction against impersonation.

No commercial arrangement may be entered into under which the logo of the
county or any of its departments can be reproduced and distributed in a manner to
enable impersonation of a county official or safety employee. (Ord. 91-0039 § 2
(part), 1991.)

2.132.040 Interpretation of Part 1 provisions.

A. This Part 1 shall be interpreted to enable the county to market its assets,
identified in the part, to the greatest extent possible, subject only to the limitations
imposed by the laws and regulations of the state of California and of the county of
Los Angeles.

B. Nothing in this section is intended to vest in any person the right to enter into a
marketing agreement with the county. (Ord. 91-0039 § 2 (part), 1991.)




Part 2
2.132.110 Definitions.

A. The terms "advertise” and any of its variants, and "advertising display" mean
the presentation on a sign of a name, word, statement, message, drawing, picture,
painting, mark, motto, symbol or figure for the purpose of calling attention to a
business engaged in commerce or trade and/or inducing, directly or indirectly, the
purchase or use of any specific item of commerce or trade.

B. The term "bulletin or special event sign” means a changeable copy sign on
which bulletins, notices, messages or displays are placed.

C. The term "directional and/or information sign" which indicates the route to,
direction of, or location of a given goal, or which provides regulatory or service
information.

D. The term "freestanding sign" means a sign which is placed on the ground and
has as its primary structural support one or more columns, poles, uprights or
braces in or upon the ground.

E. The term "sign" means any card, cloth, paper, metal, painted or wooden sign of
any character, other than an advertising structure as defined in the California
Outdoor Advertising Act, placed for advertising purposes on or to the ground on
any wall, fence, building or structure or any item of goods, wares or merchandise.
F. The verb "to place" and any of its variants, as applied to advertising displays,
includes the maintaining and erecting, constructing, posting, painting, printing,
tacking, nailing, sewing, gluing, sticking, carving or otherwise affixing or making
visible any advertising display on or to the ground or any wall, fence, building or
structure or any item of goods, wares or merchandise. (Ord. 91-0039 § 2 (part)
1991.)

2.132.120 Authorization.

Notwithstanding any other provision of the Los Angeles County Code, the board of
supervisors is authorized to sell the right to advertise on property that is owned or
operated by the county of Los Angeles, and, in determining the adequacy of the
consideration to be paid by the purchaser, may provide for payment to the county
in money and/or goods or services furnished to a county department. (Ord. 91-
0039 § 2 (part), 1991.)

2.132.130 Limitations.

A. The right to advertise that may be conferred under this part shall not include the
right to place an advertising display on an "advertising structure” as that term is
defined in the California Outdoor Advertising Act, or any legislative amendments
or reenactment of the definition in the act.

B. The type, location, size, content and duration of the advertising display that
may be placed by the purchaser under the right conferred shall be specified by the
board of supervisors in a written contract of sale.




C. No advertising for alcohol or tobacco products is permitted.

D. A person on whom the right to advertise is conferred shall exercise the terms
and conditions of the contract of sale, the regulations of the California Outdoor
Advertising Act, or any legislative amendments or renactment of the regulation
provided in the Act, and the provisions of this code. (Ord. 91-0039 § 2 (part),
1991.)

2.132.140 Use regulations.

The right to place advertising displays on county owned or operated property,
under a contract of sale executed by the board of supervisors, shall be subject to
the following regulations in lieu of the regulations set forth in the Zoning Ordinance
of the Los Angeles County Code:

A. An advertising display secured to a wall, fence, building or structure shall be
installed on the same plane as the surface to which it is attached, shall not project
more than 16 inches from this surface, and shall not extend or be mounted above
the top of the wall or fence or the parapet or eave of the building or structure.

B. The location of an advertising display on an interior wall of a building shall be
approved by the department head prior to its placement.

C. An advertising display may be placed on a freestanding sign that serves the
primary purpose of providing a public service, such as a bulletin or special event
sign or a directional and/or informational sign.

D. An advertising display may be placed on the uniform prescribed by a
department head to be worn by personnel of the department, so long as it does
not obstruct any county badge or emblem affixed to the uniform. (Ord. 91-0039 §
2 (part), 1991.)




e
Al
PUBLIC WORKS
/ &

ADOPT-A-WATERWAY PROGRAM
FEASIBILITY STUDY
PROPOSED SIGNAGE LOCATIONS

Data contained in this map is produced in whole or part
from the Thomas Bros. Maps® digital database. This

map is copyrighted, and reproduced with permission FEET 15655
granted, by Thomas Bros. Maps®. All rights reserved. 7
0 MILES 2.965
I /__/\'—\\_/
I
// COUNTY
KERN
AVE . LU VS B— E A = E = =
% = = E = E 4 7 7 E E & =l E 7 5 o H
@ [T
AVE B AVE 8 <
E
80LpEy H .
> 8
Iy mHaec E - : AVE G AVE c
sy g 1S E
S0 RD & S B
>
D N £ £ g i J
% p(‘%% ge\ 3 v ] D 2 = D AVE p
2 2\ pst E < >
[= 17| w
= z a = £
&, 3 S
§ 2| X % < =)
< | = 8
8
P g
g . ] g 5 AVE E AVE E ) AVE F
7 = =
< s oy = z
© 3 3
Z, © R0
e AVE q AVE a
[ o <
% 2 g LANCASTER 2 .
g ™ 2 q &
2 G n
E /V:E/HMO/VT S uf
Nacy = i 5
= 0 = =
ey vy z Wy, # = g g g
0 AVE 1] ave =
SMOKEY -
BEARRD 5 /
8 LANCASTER |
2 o - =
& 3 AVE J AVE J
2
(% o
&
o £
Zsery AVE K AVE K
E
LAKE E o a
Ko g E \ =
g - z
S, = 8
5 JOHNSON & 7 - A g "
o = = 1z
° z “I
QUARTZ m >
5 HILL
‘\\\e\*‘ L17 M AVE M
Uy
%, 87, = RD
6‘(7[ 1=
0ry Be g -
LAKE =
2 -
2
3 m
N
A
STare Qe ) = AVE 0
M
%) ] 6ODDE [ |
3 jge
%,
2 |3 &
S (7 AVE P
4 < o)
] =
2 =
[=]
o
S 3
4/; PALMDALE = BLVD PALMDALE BLVD T
) 3 wi
I% m
=
= =
%
. .
%
% " K -
& % P ou AVE 1 x
% 5
% % =
§ 2z 5
§ =
& o =
§
&, § PEARBLOSSOM
Q
& 1S3 < Es
§ & SIERRA g
HWY ]
=
=
S AVE PEARBLOSSOM. HWY
= w 2
S = N SIERRA %
S QR N <
S w FRW 4 W,
2 = 2 Lo,
a RD S &
D < Q
(S S Q
2 S A\ N
S $ 2 e o
4
g o y
w
w S o©
o, i |\ & S =
2 & & " < 3(8 & 2 &
S. z oS % S slg %
£ < ° < g|s 0 & )
2 o €D YON
B T Z 3 % SOL Rp ° o@ )
[=] A, /(
D = oo o G % ¢ BIG
S Yo, % S
Y46/, L AD c§§ ! %( 2 é
& Z\ L [py, CANYON RD &, )
k\"'“@{ ja =l Z
o\ < S
e z & Z
3 &)
2 z
z
MCBEAN Z
S S QC\ W2
Q‘?* Q?s’ \’\\ﬂ\
g
< AV 0
YONS W
L C CRE Yy
= &, < Sl 4
2 & & < gy
% 2 S Tl
= S <& 7 Hwy
Z A N
N HWY ‘c
& &
S S
< oRe
Ty ST
S7, ly,
Are Ney =
@2
o
By =
%
a
o
% FOOTHI
2 %
cz FootHiLL e < <
A e, g >
N SAN %, N S &
L o & & =
% & N < & $ 4
>, "\, g & 3
< % & S [o]
2 < S
) ] N Z o
N < & 2
A v /\\5" A
N 2 S & S >
£ I ) $
< A I S
RONALD = S N & Q
& M » 9 # 4 N
REAGAN [— S 57 FOOTHILL © % Sy D
SAN FERNANDO \ <, < B S Wy,
Mission N &/ e o ANGELES ot
o > ST N CRE
gl = = o &
= = I S O BLVD X
DEVONSHIRE = ST Q 9 Sy
% & S
/&o N ¥ @
= AP < & © 2
2 \ £ V§
PLUMMER 2 N’ % S
ST 2 &S & %, %1
NORDF 5TS % CANYON 4 2, s
9 T LA TUNA (s RD 3 . %
& 5 Ry © oy N7
g & o S
Y Z %0 &
x > W & & @
3 BLVD 2 4, &
ROSCOE @ 0 N
- z 5 S » =
> = c @ > 0
E3 8 Qém £ 5
w > X
= =< 2 w S
A\ = wy =
o e G} z %, g
2 2 %, = =4
5 - 2 = & gy,
= & ¥ = A
VIGTORY < S BLVD & VIGTORY
< BLVD > >
- £ - £ < & w = \ = z 9 &
S, = S 5] < w = @ S w 3| &
2 3 3 B = % H 2 = S & < E X
® =z £ £ = o = & = =) = Y = = > o ©
%, = = = =z = = N < = =3
& E 2 g = 3 S E - N
%, = e o = o 2 N g = )
Y, % = 3 z z E 5 PN B =
4 2 ”, MAGNOLIA = 3 £ Q & 2
Q/) o, =) %‘% = VENTURA &%
% s VENTURA S 2 MADRE ___BLvD
BLVD K 7 0 D <
A MU[HOL . '\__ N N JoRANGE | GROVE BLV
> Alp >
% ant BLvo MOORPARK ST WY = E z
< 4 g FOOTHILL,
POTRERO RD S AN g S !
\)\\ oS & VENTUR, @ g > COLORAD) =i
W & =) COLORAIO & el 4 2
oy 4 o & =l g 2 = E 7 BLUD & I E Ee Q HUNTINGTON E
Y < = = 8 x | =
A 2) 2 7 < < = = of & I CALIFORNIA = R OTHILL BL
%, < DR Az, © =z z & [cHEV E 5 = il F OTHILL B
E
“ A K2 <4 2 S A
. MULHOLLAND G4 EARES J &S
= =) o 5
w i s} L S E )g& BASE BASELIN
X = = IS E (2
= MULHOLLAND ] = 5 3 Y E FRWY ER: E
= N & = [ i} OR & o N E = E =
£ S = s E ey 3 E Ll a 5 1 = g
= \
$ Sy, P 3 = . - 32 yg J © R & ARROW/ - BLVD S
\y) S) ° g8 S\ BLVD. 0 d TUNAS 2 Q§ m A
N £y s, 3] o A Jsunser \ | \ BLVD S e E E E < =
N & 0 e S E % RN %, & 5 wan lss, E g g
A\ GANYON R %, c 1z o % (Pé“ (5& E <O El il _%T
S \}4 = = < £ & =
WY @\(,\\\ S \ueLrose | »9% %@ " N - o 4 3 —
o | —— X W % PUENTE | ST > 2 E
7 e E ROWO ST
g .: e % BEVERLY &, S & g &, NARDINO e
3 = 3 ) NS & SAN BERN, FRWY = 7 ¥ £
N <, ® ST Wy v FWY — <)
S % P < » 3 ST E @
S i % %, < = [ 2 = & AV
N @ %, % 2 . S GARVLY. - CAMERQ S| oav 2 T —
2 o ) = = o =l 2 /
Z y E S s g &1 BLVD
Q 4 Cry i g IS =, 3 MISSIO| ~
~ o~ B0 < W, = = S 4 =
PAieg s 2 e SUNSET % T~ 4 g S g & DS Y B % @ g
& 2 < g = pico =] Sy & F E N € 2 N
= PACIFIC COAST, & [ Blvn | " o %, g & a
00, E & > AV & S N 5 ” SR g
Asr g HWY 3 > FRWY gam (s7 S B « @ N
A% MONICA 0 5 9 & S PHILADELP, ]
7 POMONA 2 1N 2 3 ) —
z z S & % <
E0 S E 3 ”0 &, o
o o 44/,4 . Y, POMONA
N
S 5 O 5 2 &
3 g e 4
4 & % N g
8 Z
3 e, &, o ™ Lyp v, & W '% & R
e ] E ) TURNBULL S 2 gy
= . E A
= = > %
R 50 AV E= I Y e = 5 X S
IN, ) &
Az ES W,
b
E: ¢ |2
2 g 0 > Bz
5 S |5
5 e < 5
ANCHESTER - FIRE %, el & N z
o2 % 2 & S
© N = E4
N S =
4 s 3
= BLVD g 2 E
d é S Qy
= : N = WHITTIE
% 3 AV R
IMPERIAL =] 9 Hwy > IMPERIAL
6‘(@\ - o B
& TRANSIT > B
E % mperson | o e < g 3
5 BLVD w & HWY PRl | Hwy IMPERIAL
)
g g z z it
4 E E v WY & TRANSIT z
AV ROSEGRANS | =
= 24
s = = o = %
> = d S E
@ BLVD E = = E
3 = =z
DRA
BLVD 2 BLVD
5|
=| = K‘@
E E G
= ARTES! FRWY g 3 (e MALVERN
8D GARDENA FRWY, I \ BLVD T\ _ARTESIA E BLVD
< 3 = \
=
= E % - AV
= E e b @ \
5 | SQUTH - £ D
H 3
= =
DEL___AMO BLVD = LA PALMA S om
g =
=
=F = g a
M-] 3 2
on ST N CARSON = ST LINGOLN AV
4 = | l
23 ST E 5 E A =
e E E E|
2|
— anl S - E
e Y IN~ERIWY_| /
= N, 3 N CE AV
= ol B
= = — / =
PaLog \ 3 </ ST 3| KATELLA AY
= Z =
Z ol
w W = N EE & 9| g
@ COAST E EE E @
E HWY 33 &
S
2] 3 g ? S g
E % i E Z B . & g g
El
= s o « 3 | 5 ST E
v S = < g =
£ & & BRIGES E ¥ 2 2 -
2 5 BLVD = L % E
= =
% 3 L MINSTER
Z trest AV
=
&
PALos = =\ 3
8
VERDES = E%
o | |sf
DR g N
25TH
ST
PAsg,
9 pg, .
<

LEGEND

BOARD OF SUPERVISORS N Supervisorial District

Gloria Molina

Yvonne Brathwaite Burke
Zev Yaroslavsky

Don Knabe

Michael D. Antonovich

N Proposed Signage Location

These islands are not to scale
nor in their true locations

ORWN =

AML: s:/arcspace/wkp rdmaps/aml dirltg supc gm2.aml Prepared by: azamarri

Date plot file created: 08 Jan 04 07:16:29 Thursday FORM: s:/arcspace/aml_dir/form_dir/form_std.aml




	FROM:James A. Noyes
	KYL:kk/ro
	Background
	Sign Placement
	Similar Programs and Vendor Information
	Conclusion
	UpdateJan8No2.pdf
	FROM:James A. Noyes
	KYL:kk/ro
	Background
	Sign Placement
	Similar Programs and Vendor Information

	UpdateJan8No3.pdf
	FROM:James A. Noyes
	KYL:kk/ro
	Background
	Sign Placement
	Similar Programs and Vendor Information




